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Attention News/Business/Travel Editors:

Tourism industry recovery has stalled

Renewed governnent investnent cited as key to regai ni ng nonmentum

TORONTO, Feb. 1 /CNW - The tourismindustry in Toronto, and
acr oss
Canada, is once again facing uncertainty, as the recovery froma
di sastrous
2003 has largely stalled, the Geater Toronto Hotel Association (GIHA)
reported today. GIHA President Rod Seiling, along with Bruce
MacM | | an,
Presi dent and CEO of Tourism Toronto, expressed the need to rebuild
nonent um
"We had seen sone trenendous progress in the last two years, but
recently
the tourismnunbers are |l ess promsing," Seiling said. "Unless action
I s taken
now, we not only risk |osing the gains we have nade, but we could
slide
backwar ds. "
Usi ng hotel occupancy as a statistical gauge of how well the city
S
doing in attracting visitors, Seiling noted that occupancy in Toronto
hotel s
IS projected at 67% in 2005 - a one percentage point increase over
2004, and
wel | above the dismal 58% occupancy recorded in 2003. However, the
2005
figures are still below 2000 | evels (when Toronto hotels were 71%
full) and
occupancy is forecast to decline to 66%in 2006.
Both Seiling and MacM |l an attributed Toronto's sl uggish tourism
performance to an ongoing decline in visitors fromthe United States.
"Whi | e we have expanded our international markets, our historical
bedr ock
of border-state visitors has been softening for five years,"
MacM | | an sai d.
"We have taken sone inportant steps right here in Toronto to put
ourselves in
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t he best position to adapt to these new narket realities. But the

ener gi ng
chal | enges - border security, fuel costs and currency exchange - go
beyond
Toronto and are national issues.”
The provincial governnent's $30 million Ontario Tourism

Revitalization
Programwas cited as a key factor in building tourism nonentum
follow ng the
| ows of 2003. The program ended in 2005, and Seiling enphasized the
need for
renewed governnent investnment - both provincially and federally - to
support
tourism prosperity.

"This is a clear case where governnent investnent |eads directly
to
i ncreased revenues - as nmuch as $11 for every dollar invested,
i ncl udi ng
governnment taxes - and nore jobs,
recovery fund
made a huge difference in marketing Toronto, and the result was a
signi ficant
junmp in visitors. W need that help again."

Marketing is especially crucial in reversing the decline in short-
haul
U.S. travel to Canada, he added.

"Logi stical issues, such as border crossing hassles and security
requi renments, have been identified as problens and steps are being
taken to

Seiling said. "The tourism

resolve them but there is still the bigger issue of influencing
travel
deci sions. Anericans need to know why they should cone to Canada, and
you need
i ntensive, targeted marketing strategies to answer that question for
them" he
sai d.

Seiling also released results of a recent Econom c | npact
Anal ysi s,

conduct ed by PKF Consulting on behalf of the GIHA. The study
concl uded t hat

the hotel industry continues to play a vital role in Toronto's
econony.
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Anmong PKF' s findings:

- The Greater Toronto hotel sector generated $2.2 billion in
econom ¢
activity in 2004.
- Toronto-area hotels generate 30,776 full-year equival ent jobs.
Tot al
wages and salaries paid in 2004, either directly or
i ndirectly, by

Greater Toronto hotels, totalled $668 mllion.
- Total taxes generated for all |evels of governnent attri buted
to the
Greater Toronto hotel industry were $682 million ($332 mllion
in
federal taxes, $252 mllion in provincial taxes and $97
mllion in

muni ci pal taxes).

"Qbvi ously, hotels nake a trenmendous contribution to the economc
wel | -
being not just of the city, but of the province and the country as
wel |, "
Seiling said. "W saw the devastating effects on jobs and revenue as
hot el s
struggled in 2003, and we need to nake sure that doesn't happen
again."

The voice of Toronto's hotel industry, the G eater Toronto Hot el
Associ ation represents nore than 160 hotels, with approxi mately
34, 000 guest
roons. Founded in 1925, the GIHA enabl es conpeting hotels to work
t oget her on
| ssues of public policy and charitable ventures, provides information
and
service to its nmenbers, and advocates to raise their profile and
prosperity as
a vital conponent of Toronto's tourismindustry.

For further information: Rod Seiling, President, Geater Toronto
Hot el
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Associ ation, (416) 351-1276

GREATER TORONTO HOTEL ASSOCIATION - More on this organization
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